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Presenter
Presentation Notes
Small business delivers big results for the Navy
Small business as an economic factor 
Small business as a strategic advantage 
Small business moving the Navy into the age of Innovative dominance 
Small business opening the door to new opportunities 
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Objective

3

1.  Increase visibility and awareness of DON OSBP products, campaigns and services.

2.  Increase awareness/use of DON OSBP public and social media sites.

3.  Increase awareness/use of DON OSBP resource partners (ADs, PTACs, SB 
Professionals, etc...) to provide business counseling/education.

4.  Solicit and broadcast Good News stories and Best Practices.

5.  Increase awareness and participation in DON OSBP approved events such as Navy Gold 
Coast, Navy League’s Sea Air Space, Navy Weeks and various DoD Industry Days etc... 

6.  Improve enterprise communications through initiatives, messaging and collaboration.



Stakeholders
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Tie-In =  Buy-In 

• The Department of the Navy (DON) is committed to building a robust 
industrial base by creating a small business friendly culture, through policy, 
training, and advocacy.

• DON’s need to expand additive manufacturing, adaptive force packaging, 
rapid prototyping, and experimentation creates opportunity for small 
businesses. 

• Small businesses are essential to DON’s acquisition strategies because they 
affect cost, schedule, performance, vendor lock, supply chain diversity, and 
provide flexibility in options to meet mission needs.  

• Small businesses help the win the fight by providing innovative and agile 
solutions that support our warfighters. 



Office of Small Business Programs
Department of the Navy

http://SmallBusiness.Navy.mil DISTRIBUTION STATEMENT A.                     
Approved for public release. 

What’s the Story? 
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More to the Story 
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Strategy
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Compelling – Where’s the Heart? 

Concise – The Bottom Line

Correct – Just the Facts Ma’am

Complete – The Backstory
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Strategy

Visual, written and audio mediums that conveys 
real world concerns and demonstrates the 
human element of the relationship between a 
business and its customers. 
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Great Idea, but 
How? 
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Infographics: https://online.flippingbook.com/view/727715/1

Prezi’s:
https://prezi.com/jmwaezfebad4/starting-your-small-business/

Animoto: https://www.youtube.com/watch?v=0WhKcDIe3Ps

Year in Review in Photos:
https://www.youtube.com/watch?v=4y_cG37iZOg

Profile Pieces (New Concept): 

https://online.flippingbook.com/view/727715/1
https://prezi.com/jmwaezfebad4/starting-your-small-business/
https://www.youtube.com/watch?v=0WhKcDIe3Ps
https://www.youtube.com/watch?v=4y_cG37iZOg
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Use Your 
Influence 

Department of the Navy Gold Coast 

Presenter
Presentation Notes
Keys to Success
Through Plan and Action Tracker for logistics 
Follow- Through
Small Business Focused vs. Government Focused 
Government Commitment and Responsiveness 
Alignment of Navy Messaging 
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Presenter
Presentation Notes
1-day workshops in various cities
Helps expands DON reach to the public
Helps public understand how to do business with the DON
Helps DON stay relevant to Senior Navy Leadership
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Get Connected

Website: www.SmallBusiness.Navy.mil
Policy, Resources, Tools, Outreach 

Events, etc..
Blog: 

http://donosbp.navylive.dodlive.mil/
Various command news, innovation 

updates and trending topics 
@DON_OSBP
Live Updates of 
DON sponsored 
events  

https://www.facebook.com
/NAVYOSBP 
Live streaming, outreach 
coverage, etc..  

https://www.youtube.c
om/channel/UCulftV56j
4jspsLAvPe_XqQ
Tutorials, Interviews, 
Etc..

http://www.smallbusiness.navy.mil/
http://donosbp.navylive.dodlive.mil/
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Find Out What They Are Interested In 

Make it Clear 

Set the Scene 

Show the Heart

Find The Right Medium 

Spread the Word 
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Questions?

Ollie Cooperwood, Public Affairs Officer

Secretary of the Navy 

Office of Small Business Programs

Ollie.cooperwood1@navy.mil

W: 202-685-6313

C: 703-835-7456

mailto:Ollie.cooperwood1@navy.mil
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